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https://www.dropbox.com/sh/xudknusu9luovip/AABsEcsQnIR3eF70npUGoukFa?dl=0
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BRAND GUIDELINES:

LOGO:

The primary brand mark is to be used in
most cases where the logo is shown.

When room, the primary mark with the
tagline may be used.

Only when the brand is apparent
and space is compromised may the
secondary mark be used.

The icon is for small ornamental details
only and should have the primary mark
present nearby.

All logo files will been provided in all
approved colorways; do not alter any of
the logo marks in any way.

Logo files can be downloaded here.
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PRIMARY MARK
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PRIMARY MARKE WITH TAGLINE
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SECONDARY MARK ICON ONLY


https://www.dropbox.com/sh/8s3z317onc45jv2/AABP57K2InYfeVESkFB54XGPa?dl=0

BRAND GUIDELINES:

TYPOGRAPHY: @W

DOWNLOAD DARLING MODERN
Darling Modern is an accent

typeface only to be used as

ornamental type for the collections. S A I N T E C O L O M B

Sainte Colombe is the primary

[T

headline typeface, which is also DOWNLOAD SAINTE COLOMBE
used for the logo, and should
be used for all large call out text,

mostly in all caps. O _3) \/ | O U S I_Y

Obviously is the secondary
. DOWNLOAD OBVIOUSLY
headline text, to be used for all

subcopy, and should also be used
mostly in all caps.

Montserrat

Montserrat should be used for all

body copy. DOWNLOAD MONTSERRAT


https://www.peachcreme.com/products/darling-modern-font#:~:text=Darling%20Modern%20is%20a%20cr%C3%A8me,has%206%20different%20calligraphy%20flourishes.
https://www.productiontype.com/family/sainte_colombe
https://fonts.adobe.com/fonts/obviously
https://fonts.google.com/specimen/Montserrat

BRAND GUIDELINES:

PMS 309

RGB 05973

HEX #003B49
CMYK 100 8 20 76

PMS 160

RGB 161 86 28
HEX #A1561C
CMYK 0 64 100 32

COLOR PALETTE:

PRIMARY PALETTE
The Primary palette is created out
of a neutral feminine palette, loosely PMS 323 PMS 7550 PMS 7623
RGB 209 144 0 RGB 138 43 43

HEX #D19000 HEX #8A2B2B
CMYK 0 36 100 10 CMYK 096 77 42

drawn from naked skin tones. RGB 09597
HEX #005F6]1

: : CMYK 100 0 41 51
Secondary color palette inspired by

each of the collections and should be
used sparingly in the overall design.

The background palette can

expanded to include a range of grays SO OMOARY DAL =T TE

as hecessary.

This palette may be expanded as 15% BLACK 65% BLACK SPOT BEIGE
: RGB 217 217 217 RGB 89 89 89 RGB 255 250 245
further materials are explored. HEX #D9D9D9 HEX #D19000 HEX #FFFAF5
CMYK 00015 CMYK 0 0 0 65 CMYK 0120

BACKGROUND PALETTE



BRAND GUIDELINES:

PATTERN:

A wandering line represents the
abstract shape of our breasts, as well as
this random journey of life we are all.

To be used subtly, the pattern is created
out of a thin stroke and is not to take
away from the background color or
overall design.

Wandering lines may be extracted from
their designated forms and used to be

creating in fitting shapes for the space.

Pattern can be downloaded here.



https://www.dropbox.com/sh/5pwnj8qz1up36rm/AAD0C5TFcj16lTec_LA5bbX6a?dl=0

BRAND GUIDELINES:

PRODUCT
PHOTOGRAPRPHY:

Flat colored backgrounds based off of

the new palette for products to lay on.

Skin tones that match the
backgrounds to let the products pop
off page.

Allowing the fabric to lay naturally to
show softness and detail.

Incorporating hands or cropped
bodies into product shots.

Lots of shadows and close crops in to

show the texture.




BRAND GUIDELINES:

LIFESTYLE
PHOTOGRAPRPHY:

Look for lots of light, shadows and
textures in lifestyle photography.

Women in rustic, organic settings such

as warehouse loft spaces, with lots of grit.

Make the photography seem real and
vulnerable by showing people’s skin,
stretch marks, and scars.

Stretch out the fabric to show it's
softness and elasticity.

Capture small initimate moments to

show detalil.




BRAND GUIDELINES:

gettyimages | 25™
Westend61

STOCK
PHOTOGRAPHY:

If necessary, the desired look may
be achieved by sourcing stock ' >
: v gettyimages |
photography rather than hosting a ey

full shoot.

The preceding guidelines still take
effect when sourcing images, but a
selection of examples can be found
on this page, as well as downloaded
for use or purchase here.



https://www.dropbox.com/sh/f1j4pq6c87m6kj0/AACb8ZKxDw0m4srWECwVfjf_a?dl=0

BRAND GUIDELINES:

WEBSITE DESIGN:

Using all of the elements as outlined
in the brand guidelines, a full website

designed for both desktop and mobile.

With existing photography edited
until replaced by new images, the site
embodies the new brand vision.

All working website files can be
downloaded here.
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BRAS DESIGNED WiTH 2
YOU IN MIND N

Because all breasts are not (rejcreated equal.

‘ SHOP ALL ‘

We recognize yeur breasts are not the same after surgery, so why would an ordinary bra serve you the same way as

befare? At AnaOno, we embrace different breast shapes and surgery outcomes. Qur e designed to fit YOU.

Because different is beautiful and you deserve to feel that no matter what.



https://www.dropbox.com/sh/3hoegpmo7g8tdge/AACgn7qBHpeOj146HdroBfkXa?dl=0

BRAND GUIDELINES:

COLLECTIONS:

Each collection holds a special
meaning for it's clothing category.

See the following pages for the
breakdown of each collection with
some light art direction to follow.

Each of the collection names are
custom rendered in vector and
should not be altered from how
they are shown on this page.

Vectors can be downloaded here.

11.
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https://www.dropbox.com/sh/gq09lmpnyymne58/AACnd2WrhiEMni9JiHFdt9oCa?dl=0

g ecodef

SOLUTIONS DESIGNED TO KEEP
YOU COMFORTABLE DURING YOUR
POST-SURGERY RECOVERY.

ANAONO
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BRAS TO EMPOWER YOU DURING
YOUR RECOVERY PROCESS

"4

>

gettyimages | 25™*

Adene Sanchez
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REVEAL YOUR NEW SELF, BRAS
TO CELEBRATE SEXY

ANAONO
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BRAS TO SUPPORT YOUR
ACTIVE LIFESTYLE
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BRAND GUIDELINES:

PACKAGING:

- The AnaOno packaging design
relies heavily on primary/naked
palette, leaning into the Light Pink
(PMS 7590) and Navy (PMS 309).

+ Using smaller, more subtle accents
to detail, such as the wandering
lines and dot icon, the brand
comes off as minimal and elegant.

- All finalized, production-ready files
can be downloaded here.

16.



https://www.dropbox.com/sh/08h0cgpgcyhosoo/AADHxI12U51IaI2vq8WfyyDRa?dl=0

BRAND GUIDELINES:

COLLATERAL:

Various pieces of printed and
digital collateral will be added
as the brand continues to grow,
using the elements in this
guideline as a reference how to
design custom assets.

Examples of finalized branded
collateral are shown on this page
and can be downloaded here.

17.

projects.invisionapp.com

ANAONO

WE'VE GOT YOU

JOIN OUR EMAIL LIST FOR 15% OFF
YOUR FIRST ORDER

Email Address

What brings you here?

ANAONO. DESIGNED DIFFERENTLY. BECAUSE WE ARE.
AND DIFFERENT |8 BEAU UL

ANAONO

ANAONO

YOUR ORDER IS HERE!

Your AnaCno has been delivered:

Order #9999

THE BEST GIFT YOU COULD GIVE

(OR GET)
Your AnaOno order is herel We're
excited to help you take the next step Thanks for giving this gift card to someone
into comfort. Try it on, experience the important to you (maybe even yourself). It's
difference and spread the love on your time to experience the AnaOno difference.
social @anaonointimates If you or your loved one need any help in

selecting styles or fit, please reach out to us at
cs@anaono.com or by phone at 866-879-1744.

As always, our returns & exchanges are
free and easy:

We're here for you because with us, you're

START A RETURN OR EXCHANGE

Never Alone.

. : . VIEW YOUR GIFT CARD
JOIN THE #ANAONO COMMUNITY JOIN THE #+ANAONO COMMUNITY
yYooee yooOe®

YOUR BOOBS WILL

THANK
YO

>, thank you for your
njoy your bral

HAVE A RETURN OR EXCHANGE?
RETURNS AND EXCHANGES ARE EASY AND FREE WITHIN THE US

@) Visit us at AnaOno.com and follow these steps:
ANA Step 1: Click *Shipping and Returns’ under the MORE tab
Step 2: Enter your information and order details
Step 3: Print the return label and drop everything in your mailbox

Still have questions? Email us at cs@anaono.com or call us at (866) 879-1744 between the hours of 9-5 EST



https://www.dropbox.com/sh/14r1jw4zlfspk6x/AABaWSvBCKrxYC1oHq9GW2eMa?dl=0

